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Overview of Financial Results

(Million yen)

Previous fiscal year Fiscal year under review YoY

Net sales 10,960 12,977 118.4%

Operating 828 56 '| 67.8%

profit

Ordinary 808 589 25 99

profit

Profit 786 338 43.1%

(*) Audit procedures pursuant to the Financial Instruments and Exchange Act are in progress as of the date of
disclosure of this document.
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Sales continue to grow owing to Brand-building




Operating Profit

Negative impact of higher cost of sales ratio and delivery expenses in 2Q
was mitigated by 4Q,
but recovery was not achieved over the full year

o
V 34 %% 346

Research and development expenses are presented as a net amount of revenue and expenditures, and therefore do not match the SG&A
expense ratio on the statement of income.

*1 Research and development expenses for the Digital Entertainment Business.
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Resolving Issues

Strengthening our flagship store and resolving issues

<Fiscal year ended March 31, 2018>

An increase of

. Revised prices and saw general improvement in 4Q
® (Cost of sales ratio P 9 P

* Measures against future increase of
® Delivery expense ratio delivery expense is necessary.

<Fiscal year ending March 31, 2019 onward>

The Company is shifting sales channels from stores at marketplace, which are susceptible to price
competition, to the flagship store (= own website), where price competition is unlikely to occur.
Average purchase amount of the flagship store is high. We will reduce the fixed and variable cost ratios.

*Average purchase amount: 13,000 yen (marketplace) / 21,000 yen (flagship store)

Strengthening the flagship

*Flagship store: Renamed from “Main Store.” The same applies hereinafter.
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SG&A Expenses YoY <Ratio> (R&D shown on a net amount basis)

Increased +1.6pt YoY owing to active investment
In advertising expenses

(%)

%

24.4

/

1.9

25.0

M Advertising

expenses +1.6pt
[0 R&D expenses +0.3pt
Fixed costs +1.1pt
B Personnel expenses (0.4)pt
[] Selling expenses +0.6pt

FY2017

FY2018

)

The SG&A expense ratio shows the ratio against net sales.
Furthermore, revenue related to research and
development expenses is excluded from net sales used

as the basis for the calculation of the SG&A expense ratio,
and therefore this data does not match the SG&A
expense ratio on the statement of income.

Research and development expenses are presented as the
net amount of revenue and expenditures, and therefore this
data does not match the SG&A expense ratio on the
statement of income.
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Quarterly SG&A Expenses <Ratio> (R&D on a net amount basis)

(%)

_

11.0
23.0 24.1 24.8 25.4 25.5 25.9 24.9 238
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
FY2017 FY2018
. Advertising expenses . R&D expenses (Note 1) Fixed costs (Note 1) Shown as a net amount of revenue and expenditures.
Hr | [ . (Note 2) Includes salaries and allowances.
(Neor;zc;r)me expenses Selling expenses (Note 3) (Note 3) Includes sales commission and packing and shipping costs.

(*) The SG&A expense ratio shows the ratio against net sales.
Furthermore, revenue related to research and development expenses is excluded from net sales used as the basis for the calculation of the SG&A
expense ratio, and therefore this data does not match the SG&A expense ratio on the statement of income.
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Balance Sheet

(Million yen)
Previous fiscal Fiscal year Previous fiscal Fiscal year
year under review year under review
(as of March 31, 2017) (as of March 31, 2018) (as of March 31, 2017) (as of March 31, 2018)
Current
Current assets 4,839 5,361 liabilities 1,752 2,107
: Debt
Cash and deposits 1,430 1,656 obligations 820 820
Accounts Non-current
receivable - trade 1,694 1,801 liabilities 3 27
Merchandise 1,632 1,750 | Total liabilities 1,756 2,135
Non-current Shareholders’
o 497 552 | o City 3577| 3,788
Propert}_/, plant
:23 ;ﬁg;pgri“bﬁgt’ 275 270 | Total net assets 3,580 3,779
assets
Total liabilities
Total assets 5,336 5,914 and net assets 5,336 5,914
[Equity ratio] Fiscal year under review 63.9% Previous fiscal year 6 7.1 %

(*) Audit procedures pursuant to the Financial Instruments and Exchange Act are in progress as of the date of disclosure of this
document.
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Overview of Cash Flows

(Million yen)
Previous Fiscal year
: under Change Main factors in fiscal year under review
fiscal year :
review
Cash ﬂ_OWS frf)r.n. 189 537 +347 Profit before income taxes +569
operating activities
Purchase of property, plant
and equipment, and
_CaSh ﬂows fro_rr_] (82) (173) (91) intangible assets +118
Investing activities Purchase of investment +58
securities
C_:aSh f_lows fr_o_rT? 513 (127) (641) Purchase of treasury shares +129
financing activities
Cash and cash
equivalents at year- 1,430 1,663 +232

end

(*) Audit procedures pursuant to the Financial Instruments and Exchange Act are in progress as of the date of disclosure of this

document.

Copyright 2018 VEGA corporation. All Rights Reserved.

10



Management Indicators

Fiscal year ended March 31, 2017

Fiscal year ended March 31, 2018

Item 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
(Apr.-=Jun.) | (Jul. - Sep.) | (Oct. - Dec.) | (Jan.-Mar.) | (Apr.-Jun.) | (Jul. - Sep.) | (Oct. - Dec.) | (Jan. - Mar.)

[Company-level]
Number of visitors 142.9 132.4 120.6 123.1 127.2 128.0 105.3 122.8
(YoY: %)
[Company-level]
Average customer spend 95.7 945 109.0 98.0 954 94.3 97.1 102.7
(YoY: %)
[Company-level]
CVR 106.5 108.2 97.1 102.4 111.9 106.3 107.7 88.9
(YoY: %)
Nrmper of products 1,029 | 1,172 1,307| 1311| 1.442| 15594 1,795| 1,958
Number of new products
introduced 80 143 135 117 131 152 201 163
fverage settlementrate | 11354 | 109.28| 11096| 11306 11060 109.87 | 109.87 | 110.17
Number of employees
(Number of people as of the 141 152 157 163 175 187 193 193

quarterly
accounting period)

(Note) Discontinued products are excluded, and therefore the number of products may not equal the number of products + number
of new products introduced.
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Future Development
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LOWYA Business Future Development

R ition in Tok !
metropolitan area . -OW High
Brand-building y. Brand-recognition
Net sales -
(Billion yen) . ‘
30.0 .
@ Solidify a Fan base - Period of
@ Creative integration . TranSfor':nmg
@ Social Media Branding E Marketing
: _ Flagship
20.0 store
100 O O O- O ;
E . Stores at
: Marketplace
FY2019 FY2020 FY2021 (FY2020)
2018/3 2019/3 2020/3 2021/3
SG&A
expense o..........................O...............
ratio 0070

13
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Merits from Strengthening LOWYA Flagship Store

SG&A Expense Ratio

m Sales commission - Settlement and administration fees

Affiliate expenses

® Promotion expenses - Point & coupon usage fees

m Other expenses

v

Differences in flagship store  _8o; (approx.)
and marketplace

Copyright 2018 VEGA corporation. All Rights Reserved.
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1. Strengthening LOWYA
Flagship Store

-1, Increasing access

L 1-2. Creating a brand

Copyright 2018 VEGA corporation. All Rights Reserve d.
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Strengthening LOWYA Flagship Store

Main Initiatives

1-1. Increasing Access

o Active investment in advertising

Building site infrastrucre suited to SEO

Copyright 2018 VEGA corporation. All Rights Reserved.
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LOWYA Flagship Store Access Strengthening LOWYA Flagship Store

Annual access to the LOWYA flagship store grew
faster than expected, up approximately 329% YoY

(Million unique

users (UU)) .I . 5 .I ...

1.50 million unique users %
.0
1.00
0.50 million unique users
[N J
0.00
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
FY2017 FY2018
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Quarterly Sales (Flagship Store, Marketplace, DOKODEMO, Other) Strengthening LOWYA Flagship Store

Sales ratio of Flagship store increased from
7.5% in 4Q FY2017 to 19.2%

Net sales
(Million yen) g Flagship store
: 20.0%
Malls
3.000 == DOKODEMO
Other
=0=Flagship store ratio 1e0%
2,000
10.0%
6.9%
1,000
655 5.0%
e
368 437 %%
223 201 W / "
115 110 122 122 101 102 ;{80 % 2 %ﬁ / /
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q

FY2016 FY2017 FY2018

Copyright 2018 VEGA corporation. All Rights Reserved.
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Strengthening LOWYA Flagship Store

LOWYA Flagship Store Monthly Sales

AT
MR
AT .
AT _-_-—_---=-
AMIITIRIRTRTRTINN
AMMMT..a.,
M.
A
M.
M-
M
M.
AL
M
AN

NN

NN

NN

AN

NN

AN

million yen ..,

293

Growth is accelerating as initiatives succeed

19

4Q

3Q

FY2018

2Q
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3Q 4Q 1Q
FY2017

2Q

1Q

(@)

Net sales
(Million yen)
350
300
250
200
150
100
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Strengthening LOWYA Flagship Store

Main Initiatives

1-2. Creating a brand

Initiatives aimed at building a fan base

Copyright 2018 VEGA corporation. All Rights Reserved.
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LOWYA Positioning

Strengthening LOWYA Flagship Store

Establishing the fast interior category in the “trendy & low price”
space of the furniture and interior products market

High-class
antique
furniture
Traditiona
| furniture
Not on €
trend
Low-
quality Used
standard urniture
furniture

High price
...O......... ) Ne
T. High-class
o overseas
furniture
High-quality A
?tan_dard Select .
UFTIUTE fashionable A Trend
furniture ren aread
: h— y
¢ Simple :
e furniture o
> On trend
[ ] [ ]
[ ] [ ]
[ ] ([ ]
[ ] [ ]
[ ] [ ]
[ ] (]
[ ] [ ]
[ ] [ ]
[ ] (]
[ ] [ ]
[ ] (]
[ ]
(]
Low-price A
overseas o
furniture A
. .
l:.....................

Low price
P 21
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LOWYA Brand Promise

“As fast interior”

Provide an attractive lifestyle and products
with attractive prices and quality

Fulfill satisfaction and inspiration by creating design
that reflects a variety of tastes and trends.

Copyright 2018 VEGA corporation. All Rights Reserved.
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Strengthening LOWYA Flagship Store

Table Sofa

1 1 ,990 yen (incl. tax) 42,990 yen (incl. tax)

Storage shelves

35690 yen (incl. tax) 1 2,990 yen (incl. tax)

23
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Results of Initiatives from Building a Fan Base Strengthening LOWYA Flagship Store

(/f = ’N
e Significant increases in time on site and . P TR
page views (PV) per person e
! BT
e Significant YoY improvements in bounce vmméf
rate and return visit rate 7 ﬁ;u

LOWYA ROOM
J-FeF—b

¥

Each KPI has been improved
owing to a brand creation
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LOWYA Brand Recognition Strengthening LOWYA Flagship Store

Building our brand this year, and will target enhanced
recognition in the Tokyo metropolitan area in three years

(%)
100

Brand-building period
< = e Recognition in Tokyo
metropolitan area

== National recognition

0
0
......000° ....o
c J).................0......... ......
j.................o...............o
0 (® Y
FY2018 FY2019 FY2020 FY2021

According to an online survey of furniture, interior product, and sundries brands.

Copyright 2018 VEGA corporation. All Rights Reserved.
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(Trillion yen)

7.2 —

First, to aim sales of 100 billion yen
by leading the 2.5 trillion yen industry

100%

E-commerce ratio .~

Leading the

expanding shift to
* e-commerce

E-commerce ratio

20.40%

Sundries, furniture, and interior
product market scale

7.2 trillion yen

(*70% is sundries for housework and housework supplies)

Furniture and interior product
market scale

2.5 trillion YEN (*Expected market scale excluding
sundries for housework, etc. in (1))

Sundries, furniture, and interior products
BtoC-EC market scale

1.4 trillion yen (70% is sundries for housework
and housework supplies)

Furniture and interior products BtoC-
EC market scale

04 trillion YEN (*Expected market scale excluding
sundries for housework, etc. in (1))

* FY2017 E-Commerce Market Survey published by Ministry of Economy, Trade and Industry
* BtoC-EC ratio of 20.40% converted based on the market scale

Copyright 2018 VEGA corporation. All Rights Reserved.
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2. New Businesses

_ 2-1. DOKODEMO

~ 2-2. Laig

Copyright 2018 VEGA corporation. All Rights Reserved.
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DOKODEMO



New Business (International EC Platform) Market Scale (1)

Approx. 28.70 million
people visiting Japan()

Increasing foreign
tourists visiting Japan

*  Japan National Tourism Organization

Japan from January to December

Number of foreign tourists visiting

2017
\

40-00 million people

expected in 20200
Tokyo Olympics

*  Expected number of tourists visiting
Japan in 2020, based on target
established by the Japan Tourism
Agency of the Ministry of Land,
Infrastructure, Transport and

k Tourism )

\_

Expansion of
international
e-commerce market

Global international e-commerce is
expanding yearly, amid the rapid
spread of PCs and smartphones

J

Leading users that have actually tried and experienced Japanese products
and have a strong desire to purchase to DOKODEMO

Copyright 2018 VEGA corporation. All Rights Reserved.
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New Business (International EC Platform) Market Scale (2)

International e-commerce market is growing yearly,
and foreign visitors and their spending are increasing

B International EC market scale (2017) B Survey of spending by foreign visitors to Japan
(Units: Billion yen) (Million
P h (Billion yen) people)
Country Purchase aul’;(;Uar?te Purchase >000.0 1 Il Spending on travel (left, billion 2869 [
(Country of amount amount Total ! v » DI ot
consumption) from Japan froLSnSthe from China yen) million people
—O- Number of foreign visitors to Japan - 30
1 ight, milli |
Japan 232.7 24.3 257.0 40000 (rignt, milion people) 24.04
(YoY) 25
7.2% 7.3% 7.3%
3,000.0 - 5
712.8 494.2 1,207.0 r 20
UusS
(YoY)
15.8% 16.0% 15.9% - 15
2,000.0 A
China | 1.297.8 | 1.457.8 2,755.6 10
(YoY)
25.2% 28.2% 26.8% 1.000.0 - I
’ -5
Total | 20106 | 1,6905 | 5186 | 4,219.6
(YoY) 0.0 : T T x 0
21.7% 24.8% 15.6% 22.1% 2013 2014 2015 2016 2017
Source: Ministry of Economy, Trade and Industry “FY2017 Survey of Source: Japan Tourism Agency “Consumption Trend Survey for Foreigners
Infrastructure Development Status for Data-driven Society in Visiting Japan” 2017 annual data (confirmed data) 30

Japan (E-Commerce Market Survey)” )
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Business Model : International EC platform

Delivering products directly from Merchant to customer
(Non-stock inventory)

o

JAPAN Overseas
JUSEEEEEEEEEEEEEEEEEEEEE DirectShipping EEE NSNS NSNS NN NN NN EEEEEEEEEEEg
. .
. n
. ] Available in 5 Languages, ;
. Order processing Selectable shipping method

—— >

_ . o
R e B Purchase
Offering DOKODEMO’s — = | - ¥ —
Management portal s % (g B Purchase Shippi
; pping

. < —ai% Price + Cost

—

Merchant Sales commission :) O KO D E M O Customer support Customer

Combined Shipping

Domestic
Delivery

Deliver using customer's
preferred shipping method

Domestic Warehouse

31
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New Business (International EC Platform) Distribution

Increasing Gross Merchandise Value

with maintaining a high repeat purchase rate
Exceeds 800

million yen

(Million yen)

80

60

40

20

m Existing members

New members

million yen

Exceeds 50.0 —‘

Exceeds 30.0
million yen “

FY2017 FY2018

Copyright 2018 VEGA corporation. All Rights Reserved.

Repeat
purchases
for supplies
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Business Model : International EC platform

Delivered to 78 countries (Increased 31 countries, YoY)

FY2018 Top 15 Sales by

1 Taiwan 37.9%

2 Australia 10.3%

g 3 China 8.2%

China 4 United States 8.2%

d 8 . 2 % United States 5 Malaysia 6.8%

l o 8 i 2 % 6 Hong Kong 5.3%

,. / 7 Canada 4.9%
Taiwan 8 [orea 20%

‘ ) Q’ 9 Singapore 3.0%
Malax(()SIa -— 3 7 9 % 10  United Kingdom 2.1%

6.8% ey 11 New Zealand 1.7%

12 Macao 1.2%

. 13  Thailand 0.8%

Australia / . 14  Brazil 0.6%

&
.I O " 3 % Indonesia 0.6%

OTHER 5.4%

-
()]

* Proportion of deliveries by country and ratio of sales by category
calculated based on the April 2017 to March 2018 period.
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New Business (International EC Platform) Future Development

Enhancing strategies to build recognition of DOKODEMO
and promoting repeat purchase through DOKODEMO

Sending information @@i" it @ Consumption in Japan
Send information on shopping, leisure, trends and ()ll'@ d:b Promote good-value shopping through
25 0

topics of Japan, and build the service as a tool for DOKODEMO during their visit, and encourage
collecting information during and before their visit consumption after return home

.

K Direct shipping to overseas j

Create interest in Japan, and encourage revisits

34
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I

Minimum target
illion members

!

FY20XX

BRRRRRARAR R

--!r e
IWV R R R
R R R

First, to aim to hit our minimum target of
10 million registered members

New Business (International EC Platform) Registered Members

I%é%
[ S AR
[
o RSN
I%V ST
Og SN
O-.m e} l.? RN
3..@. % [ SRR
2.5 o [
% 8 BRSNS
b X [ R
> 0 )
3 2 o S
+ O —
» T O c O RN
o E EX $ Q N
o) imn =
mm X 05 o O R
o g o EE =) RN
S g 35 ¢ O B
)
2 € < ca - N
B 2
<
w = 13
® H .
2P
O o
49
o € o o o @) o
o o L0 (@] Lo
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Life is good.
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Conditions in the Furniture and Interior Products Industry

Furniture makers are tend to be less known,
Plus, information is scattered

Where/can |
find products? Should ['fook
in the shop?

Furniture and interior
products market
Do they have stock? —
What keywords ;
Search should | use? Brick and
online? mortar store
90%

E-commerce ratio

10%

®  Consumers do not have many choices

37
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Changes in User Consumption Behavior

Shopping styles are changing along with
a spread of smartphones

Users can make purchases “whenever they want, wherever they want”

Purchase online

i : Purchase online
while checking at store

) after checking at store
Purchase online

38
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Issues in the Furniture and Interior Products Industry

Regardless of “online” of “offline”,
consumers are looking for new sense value and information

New sense of values
and choices

Recognized but
not an option N

(Seems far away, expensive, etc.)

Sense of value and choices

(Go for the time being, close, inexpensive)

Copyright 2018 VEGA corporation. All Rights Reserved.
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New Business (Furniture Platform)

SERVICE VISION

A world that offers various ways in which
“Lifestyle is Good”

(Lifestyle space)

Finding your own Lifestyle
> with no hurdle and stress!

Always focused on:

“Lifestyle”

Copyright 2018 VEGA corporation. All Rights Reserved.
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Furniture Platform

Online or Offline,
User can choose whichever convenient

ONLINE - - OFFLINE

Utilize purchase data

Location
Information .
‘IIIIIIIIIII —
I_’ Online to
Giving info. of the Offline
nearest store
=5 Search/ Product
Purchase shipping
Laig User Brick and Mortar Stores

Copyright 2018 VEGA corporation. All Rights Reserved.
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New Business (Furniture Platform)

Offering a new sense of values with rich content

(oiq

BERRCY PR ENHFIINDTIAIY. 37927
U=pE3ITEVIORIIS

Please look forward to interview articles of Yoshiko Kris-Webb, a
model and columnist, and Tsuguhide Nagase of NIHON L'OREAL K.K.!

Copyright 2018 VEGA corporation. All Rights Reserved.
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New Business (Furniture Platform)

The more stores platform has,
the more choices consumers have

Plan to have about 20 registered stores
when the service launches

SRl ]
] y
MY

.

= - ‘o 4
i H i t 1 SRR I
i j i1 i Bl o
—~ ;.‘S ?‘;'—‘. T ;.‘_'_—'_‘j { 7 FOC AR IR :( '{_'.,'_‘. Tia W : ;"f‘ o L ; :.L_'.,'_‘. 2 ‘.‘—S !.‘. Tia W e 2an ‘j L‘

U A R Al /e e e T r--ﬁ‘-'- - TR ST A R A R W ST T N e T r e -

e e

(B b e s Sy oh! Pk

\ LS H L} K] S <

, D) in 8! |? E ! ‘&

HRY

B T R B P i ST L LU AL AP GRS I SRRV WDNE S [ GRS L PR N

ol Dottt A e B o

*."; ;’/?w- O S e et

Enhancing content and service reliability

To be launched around 2Q FY03/19

Copyright 2018 VEGA corporation. All Rights Reserved.
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Earnings Forecasts

Copyright 2018 VEGA corporation. All Rights Reserved.
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Earnings Forecasts for the Fiscal Year Ending March 31, 2019

Advertising investment aimed at enhancing “LOWYA” branding and recognition,

and ongoing investment in new businesses

(Million yen)
Fiscal year ended Fiscal year ending
March 31, 2018 March 31, 2019 Change
(Actual) (Target)
Net sales 12,977 15,800 +21.8%
Operating profit 561 730 +29.9%
Ordinary profit 589 750 +27.2%
Profit 338 460 +35.8%

Profit per share
(yen)

32.84

44.87

Copyright 2018 VEGA corporation. All Rights Reserved.
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Appendix
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Appendix: Company Description

Company Name

VEGA corporation

Head office

4F Hakata Gion Center Place, 7-20 Gion-machi, Hakata-ku,
Fukuoka city, Fukuoka, JAPAN

Branch

2F Digital Gate Building, 3-5-7 Ebisuminami, Shibuya-ku,
Tokyo, JAPAN

Representative

President and CEO, Tomokazu Ukishiro

Employees

193 employees (As of March, 2018)

Established in

July 2004

Capital

875.01 million JPY (As of March 2018)

Stock Market

Tokyo Stock Exchange Mothers

Securities Code

3542

Fiscal year

April to March

Business

Furniture/Interior products e-commerce

International EC platform operation, etc.

Copyright 2018 VEGA corporation. All Rights Reserved.

47



Appendix: Business Model Characteristics

e Product LU L L > Photography/ > Online Sales > Logistics
Development Quality Control Creating Web page
® Design, Buying ® Outsource ® Style Coordinating @ Sales promotion, ® Shipping
manufacturing to an Marketing, Advertising
overseas/domestic ® Page contents planning @ Inventory control
factory

@® Product inspection,
Quality improvement

eo. Opinions ..

9 00000000000000000000000000000000000000

Customer
_ Support
Customer @® Assist customers
(Inquiry, Product returns)
eeeccoe Feedback roooooooooooooooooooooooooooooooooooooooooooooooooos

48
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Appendix: Furniture EC Business, Customer Data
(Male Vs. Female, Area Distribution, and Generation Distribution)

Showing higher ratio of female in their 30’s,
mainly in the Tokyo metropolitan area

;’,{//
-

.

Ratio of male
vs. female

7z Male  32.5%

M Female 675%

(April 1, 2017 to March 31, 2018)

Area
distribution
)} y |
i
W Kanto 37.7%
% Kinki 18.9%
Tokai 11.4%
B Kyushu 9.3%
M Other 22.7%

Copyright 2018 VEGA corporation. All Rights Reserved.

Age

distribution

M 29 and 20.4%
younger

M 30 to 39 40.7 %

M 40 to 49 27.1%

W 50 to 59 8.8%

% 60 to 69 3.0%
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Appendix: DOKODEMO (Sales Ratio by User Data and Category)

DOKODEMO will strengthen the “hobby” and “fashion”
categories in future

Calculation period: April 1, 2017 to March 31, 2018

<User data> <User data> Sales ratio by
Gender Age category
10-19 | 4.5%
20 - 24 . 14.4%
25 20 - 20 29 Healthcare
29.8%
30-39 37.5%
Female Baatrty
40 -49 18.8% ’%%:
79.4% '~/ Medicine
50 - 59 4.0% / 28.0%
l / o
60+ | 0.6%

* Calculated based on user data from registered members.
Members are not required to input their gender when registering, and therefore this data does
not represent the ratio for all members.
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Appendix: Shareholder Benefits

| Eligible Shareholders

Shareholders holding one or more units (100 shares) of shares and listed in the shareholder
register on March 31.

| Shareholder Benefits

The followings are shareholders benefits for the fiscal year ended March 31, 2018.

(1) 2,000 yen gift card

Delivery schedule: To be dispatched around Delivery schedule: To be dispatched in mid-October
September 2018 2018 or later

(2) VEGA product: “GROONY” wearable blanket 2018 version

B Two 1,000-yen vouchers will be delivered.
* Images are for representational purposes. Actual items sent

B “Regular type” size only; color selection is not possible.

) * Images show 2017 version. Actual items sent may differ.
may differ.

(3) 2,000 yen donation

B A donation will be made to Chinju no Mori Project, Public Interest Incorporated
Foundation.

Copyright 2018 VEGA corporation. All Rights Reserved.

51






N\

N

VEGA corporation

Views and forecasts in this document were prepared based on the judgment of the Company at the time of preparation.

These statements are based on current expectations, forecasts, and assumptions that are subject to risks, and contain uncertainties that
could cause actual outcomes to differ materially from these statements.

These risks and uncertainties include general economic conditions in Japan and overseas, namely general industry and market conditions.
The Company shall not bear any future obligation to update or revise the information contained in this document, even in the event of
new information, future events, etc.




